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PERSONAL SUMMARY 
Strategic marketing professional with more than 15 years of experience, I have the creativity to develop, 
the organization to implement and the instinct to analyze and learn. Utilizing both traditional and 
emerging media, I am passionate about creating marketing programs for corporate and nonprofit clients 
that deliver results. 
 
KEY SKILLS 

 Production of strategic content packages that align with organizational mission and goals 
 Execution of simultaneous marketing programs differentiated by audience, network, channel 
 Website development across platforms (Wordpress, Wix, GoDaddy, etc.) 
 Search Engine Optimization (SEO) 
 Implementation of digital marketing strategy (social media, newsletters, email, video, webinar) 
 Event production; flawless operational execution and measureable lead generation results 
 Granular analysis of performance against lead generation goals and brand awareness objectives 
 Project management from campaign conception to results analysis 

CORE COMPETENCIES 
 Strong communication skills with the ability to make complex subjects clear and concise 
 Effective time management and the ability to manage multiple deadlines 
 Collaboration with internal stakeholders and external resources  
 Flexible and adaptable to respond to both internal and external changes 
 Creativity and originality 
 Strict attention to detail 
 Comprehensive project management 

RELATED EXPERIENCE 
 
Rising Tide Community Loan Fund — Marketing & Administration Coordinator 
November, 2022 - June, 2023 
Raise awareness of accessible business loan products to underserved communities 
Key Accomplishments: 

 Craft and execute communications campaigns for a variety of audiences including direct 
consumers, entrepreneurs and funders 

 Design and maintenance of therisingtide.org, including SEO and regular content updates. Web 
traffic increased 40% within six months. On-site newsletter signups averaged 5 a week for 2 
months; translation plugin resulted in a reduction in bounce rate from 8.9% to 4.2% 

 Distributed two monthly email newsletters: a publication geared to banks and referral partners 
and another addressing small business owners and the broader community. Within six months 
of implementation, the open rate had climbed to 47% (industry average 32%)  

 Implement social media strategy. Within six months of program implementation, followers 
tripled on Instagram and more than doubled on Facebook 

  



SHINE Afterschool Program — Administration & Publicity 
March 2019 – November, 2022 
Support SHINE’s mission of creating a holistic “safety net” for students and families 
Key Accomplishments: 

 Developed and coordinated communication schedules for central office and 12 remote centers. 
Communications utilized multiple channels including print, email, SMS and promotional 

 Supported Program Director in efforts to drive awareness and engagement. Campaigns included 
email marketing, direct mail, and video production, contributing to the awarding of two 
additional grants and three corporate sponsorships 

 Maintained program data to ensure program compliance for ongoing validation through the PA 
Department of Education. Translate program data into annual report on program achievements 
with a version for student/family audiences and another for funders/sponsors. Successfully 
completed all compliance audits; additional grants awarded (Million Girls Moonshot, PAsmart) 

 Built and updated shineafterschool.com website with content positioned for various audiences 

Pearson Language Tests (PLT) — Senior Marketing Executive 
August 2008 - December 2010 
Promote PLT’s goal of making international education possible through language proficiency testing 
Key Accomplishments: 

 Oversee development of library of multimedia marketing communications including interactive 
online tutorial, scholarly articles, customer newsletters and partner portal 

 Develop simultaneous marketing campaigns targeted at key institutions, resulting in conversion 
of 8 out of 10 Ivy League institutions and top 30 internationally desirable institutions 

 Management of video testimonials of key product ambassadors at GMAC Annual conference. 
Details included finalizing interview schedule, confirming video production, managing taping, 
oversight of video editing and final production, and integration into downloadable video 
segments for website, YouTube and customer distribution 

 Negotiated and managed Platinum Level sponsorship of international industry event with 
10,000 attendees. Resulted in 26 new signed agreements, 4 new partnership agreements, and 
11 sales distribution agreements and identification of 47 qualified leads  

EDUCATION 
BA Degree, Colby College 

 Major in English Literature; minors in creative writing, performing arts 
 Magna Cum Laude 
 Honors Recipient 
 Phi Beta Kappa 

International Education 
 University College Cork, 1995-1996 

 
COMMUNITY ENGAGEMENT 
National Alliance on Mental Illness (NAMI): Family Support Facilitator, Marketing Committee 
Cape Ann Farmers Market: Board of Directors, Fundraising & Publicity  


